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ORDINANCE FOR BACHELOR OF DIGITAL MARKETING AND SOCIAL 
NETWORKS (BDMSN)
 SHORT TITLE AND COMMENCEMENT

1. Name of Program: Bachelor of Science in Digital Marke�ng and Social Networks

(BDMSN).

2. Name of Faculty: Faculty of Computa�onal Science.

3. Vision of the department: 

4. Mission of the department

M1:

M2:

M3:

M4:

5. Program Educa�onal Outcomes (PEO):

l PEO1:

l PEO2: 

l PEO3: 

l PEO4:
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6. Program Outcomes (PO):
Ÿ PO1: Basic knowledge: 

Ÿ PO2: Modern Tool Usage: 

Ÿ PO3: Social media Tools: 

Ÿ PO4: Essen�al Skills:

Ÿ PO5: Communica�on:

Ÿ PO6: Ethics & Social Responsibility:

Ÿ PO7: Environment and sustainability:

Ÿ PO8: Individual and teamwork:

Ÿ PO9: Mul�disciplinary Knowledge: 

7. Program Specific Outcomes (PSO):
PSO1:

PSO2: 

Addi�onal Program Outcomes: 

8. General Regula�ons for Faculty of Computa�onal Science: 
Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ



9. General Regula�ons for the BDMSN Programs:
Ÿ Short Title and Commencement

Ÿ Dura�on

Ÿ Star�ng or Phasing out of Program: 

Ÿ Admissions: 

Ÿ Eligibility for Admission: 

Ÿ Semester System: 

Ÿ Semester Dura�on:

10. Curriculum: 

11. Choice Based Credit System

12. Courses: 
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I. Discipline Core Course (DCC): 

II.

i. Discipline Specific Elec�ve (DSE) Course:

ii. Voca�onal Courses (VC) Course:

III

IV. 

V. Project Work: 

VI. Industrial Internship/ Training:

VII. Research Project: 

VIII. Crea�ve business start-up

13. Medium of Instruc�ons:
a.
b.

14. Mode: 
15. A�endance Requirement to be Eligible to Appear in End Semester Examina�on:
15.1

15.2

15.3
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15.4 

15.5

16. Credit:

Earned Credits (EC):

16.1 Acceptance of MOOC courses 

Contact Hours per Week Credit Assigned

1. Instruc�ons for MOOC courses

17. Program Structure (Credit Alloca�on): 
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18. Industrial Training: 
Ÿ

Ÿ

Ÿ

19. Minor Project: 

20. Major Project:
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23. Examina�on/Evalua�on System:

23.1 Internal Assessment:

23.2 Laboratory Courses: 

23.3 Laboratory Internal Assessment: 

23.4  External Assessment: 

21. Crea�ve Business Start-up:

22. Research Project: 
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23.7 Makeup of End Semester Examina�on: 

23.8 Makeup of End Semester Viva of Projects:

23.9 Procedure to be adopted by students in case of missing any of the specified 

Examina�on(s):

a. Ac�on by the student (Medical Cases) 
I.

II.

III.

23.5 Failing to meet A�endance Requirement: 
a)
b)

23.5 Make Up Examina�ons for Mid Semester Examina�on: 

Theory Courses:
Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ
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IV.

V.

b.  Ac�on by students (any other reason) 

24. Supplementary Examina�on:
24.1 

24.2
24.3 Supplementary for Projects:

25. Grading System:

25.1 Descrip�on of Grades:
A. D Grade: 

B. F Grade: 

C. W Grade: 

Academic Performance Range of marks Grades Grade Points

S-Sa�sfactory, US-

Unsa�sfactory

Minor Project

S/US
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D. 'I” Grade:

E. X Grade:

25.2 Cumula�ve Grade Point Average (CGPA

25.3

26.  General Rules: Examina�ons: 
a) 

b)

c) 
d)

27. Improvement of overall Score: 

(47 credits) 
(97 credits) 

(142 credits) 
(189 credits)

29. Revision of Regula�ons, Curriculum and Syllabi: 

30.  Condi�ons for Award of a Degree:
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Bachelor of Science (DMSN) Semester I (First year)

Sr. 
No

Category Course 
Code Course Title

Teaching
Scheme

L T P

Examina�on
Scheme

Internal External
Total

cr
ed

its

Ho
ur

s

15 0 12 75021 27 340 410Total

Bachelor of Science (DMSN) Semester II (First year)

Sr. 
No

Category Course 
Code Course Title

Teaching
Scheme

L T P

Examina�on
Scheme

Internal External
Total

cr
ed

its

Ho
ur

s

22 0 8 85026 380 47030Total
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Bachelor of Science (DMSN) Semester III (Second year)

Sr. 
No

Category Course 
Code Course Title

Teaching
Scheme

L T P

Total Credits

Examina�on
Scheme

Internal External

21 1 8 26 30 300 700400

Total

cr
ed

its

Ho
ur

s Bachelor of Science (DMSN) Semester V (Third year)

Sr. 
No

Category Course 
Code Course Title

Teaching
Scheme

L T P

Total Credits

Examina�on
Scheme

Internal External

12 3 14 24 29 300 800400

Total

cr
ed

its

Ho
ur

s

Bachelor of Science (DMSN) Semester IV (Second year)

Sr. 
No

Category Course 
Code Course Title

Teaching
Scheme

L T P

Total Credits

Examina�on
Scheme

Internal External

18 1 10 24 29 300 700400

Total

cr
ed

its

Ho
ur

s

Note: -The students will take 4-6 weeks summer training in Industry a�er semester 4th and evaluate in 5th semester.

Bachelor of Science (DMSN) Semester VI (Third year)

Sr. 
No

Category Course 
Code Course Title

Teaching
Scheme

L T P

Examina�on
Scheme

Internal External
Total

cr
ed

its

Ho
ur

s

Total Credits 12 4 14 23 30 280 650370
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Total Credits 12 4 14 23 30 280 650370

Bachelor of Science (DMSN) Semester VII (Fourth year)

Sr. 
No

Category Course 
Code Course Title

Teaching
Scheme

L T P

Examina�on
Scheme

Internal External
Total

cr
ed

its

Ho
ur

s

Sr. 
No

Category Course 
Code Course Title

Teaching
Scheme

L T P

21 1 8 600Total 24 8 240

Examina�on
Scheme

Internal External

360

Total

cr
ed

its

Ho
ur

s
Bachelor of Computer Applica�on Semester VIII (Fourth year)

Course Structure
Bachelor of Science in Digital Marke�ng, B.Sc. (DMSN)

Sr. 
No

Category Type Course code Course Name

Core Courses ((Laboratory)

Sr. 
No

Category Type Course code Course Name
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A) Voca�onal Courses (VC) 

Sr. 
No

Category Type Course code Course Name

B)  Ability Enhanced Compulsory Courses (AECC)) 

Sr. 
No

Category Type Course code Course Name

Sr. 
No

Category Type Course code Course Name

C)  Discipline Specific Elec�ve (DSE)

Sr. 
No

Category Type Course code Course Name

D)  Discipline Specific Elec�ve (DSE)
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BACHELOR OF SCIENCE (DMSN)

FACULTY OF COMPUTATIONAL SCIENCES

(Applicable for 2022-2023 onwards)

DMSN101: Computer Fundamentals  
Credits: 3
LTP 300

Course Descrip�on: 

Course Outcomes (CO):

CO1: 

CO2: 
CO3: 

CO4:
Course Content
                                                                            Unit I
Introduc�on to Computers: 

                                                                            Unit II
Algorithm: 
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                                                                            Unit III

Word Processing: 

                                                           Unit IV

PowerPoint Presenta�ons: 

Recommended Books / Suggested Readings:

    
        
Course Assessment Pa�ern: 

Lab Course Evalua�on Pa�ern: 
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                                                 DMSN102: Social Media Marke�ng
                                                                         Credits : 4
                                                                           LTP 400

Course Descrip�on: 

Course Outcomes (CO):

CO1:
CO2:
CO3:

CO4:

Course Content
      Unit I

Social Media Mix: 

Cyber social Tools:

       Unit II

Blogs, Podcast, and Video: 

Twi�er: 

                                                         Unit III

Google +: 

        Unit IV

Pinterest: 

Recommended Books / Suggested Readings:

                                                    

    

        
Course Assessment Pa�ern: 
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                                                 DMSN122: Social Media Marke�ng Lab
                                                                          Credits : 1
                                                                           LTP 002

Course Descrip�on: 

Course Outcomes (CO):

CO1:
CO2:
CO3:

CO4:

List of Prac�cal:
1. Facebook Marke�ng: 

2. YouTube Marke�ng: 

3. Twi�er Marke�ng: 

4. Instagram Marke�ng: 

5. Pinterest social media marke�ng:

6. LinkedIn marke�ng:

    

Lab Course Evalua�on Pa�ern: 
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                                                 DMSN103: Basics of Digital Marke�ng
                                                                           Credits : 4
                                                                            LTP 400

Course Descrip�on: 

Course Outcomes (CO):

CO1:

CO2:

CO3:

CO4:
Course Content

 Unit I
Introduc�on to Digital Marke�ng: 

                                                                Unit II

Search Marke�ng: 
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DMSN123: Basics of Digital Marke�ng Lab
Credits: 2
LTP 004

                                                                          
Course Descrip�on: 

Course Outcomes (CO):

CO1:
CO2:
CO3:
CO4:

List of Prac�cal:

                      

                                                                             

   Unit III

Social Media Marke�ng: 

                                                                            Unit IV

Display and Mobile Marke�ng: 

Recommended Books / Suggested Readings:

        
Course Assessment Pa�ern: 

Lab Course Evalua�on Pa�ern: 
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                                                    DMSN124: Workshop on HTML/CSS
                                                                           Credits : 1
                                                                             LTP 002

Course Descrip�on: 

Course Outcomes (CO):

CO1:
CO2:
CO3:
CO4:

List of Experiments:
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COM101: English Communica�on 
Credits:2
LTP 200

                                                                          
Course Descrip�on: 

Course Outcomes (CO):

CO1:
CO2:
Course Content 
                                                                             Unit I
Reading Skills: 

                                                                             Unit II

English Grammar and Usage: 

    Unit III

Basic Wri�ng Skills and Wri�ng Prac�ces: 

                                                            Unit IV

Vocabulary Enhancement: 

Reference Book:
1. Prac�cal English Usage. Michael Swan OUP. 1995

Suggested Readings:
1. On Wri�ng Well. William Zinsser. Harper Resource Book. 2001

2. Communica�on Skills. Sanjay Kumar and Pushp Lata.Oxford University Press. 2006

3. Exercises in Spoken English. CIEFL, Hyderabad. Oxford University Press

Lab Course Evalua�on Pa�ern: 
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  COM121: English Communica�on Lab
Credits: 1
LTP 002

                                                                          
Course Descrip�on: 

Course Outcomes (CO):

CO1:

CO2:
CO3:
CO4:
Course Content 
                                                                             Unit I

                                                                             Unit II

                                                                             Unit III

 Unit IV

                                                                             

        
Course Assessment Pa�ern: 
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ENS001: Environmental Studies
Credits: 2
LTP 200

                                                                          
Course Descrip�on: 

Course Outcomes (CO):

CO1:
CO2:
CO3:
CO4:

                                                                             Unit I
Introduc�on to environmental studies:

                                                                             Unit II

Ecosystems:

                                                                             

Lab Course Evalua�on Pa�ern: 
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       Unit VII

Human Communi�es and the Environment: 

                                                                              Unit VIII

Field work:

Suggested Readings: 

   Unit III 

Natural Resources:

      Unit IV

Biodiversity and Conserva�on: 

                                                                            Unit V
Environmental Pollu�on: 

   Unit VI

Environmental Policies & Prac�ces: 
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Course Assessment Pa�ern: 

DMSN201: Web Technologies
Credits: 4
LTP 400

                                                                          
Course Descrip�on: 

Course Outcomes (CO):

CO1:
CO2:
CO3:
CO4:
CO5:

                                                                             Unit I
Internet Basics: 

                                                                             Unit II

 Lists Type of Lists 
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   Unit III 

Forms Used by a Web Site: 

      Unit IV

Introduc�on to JavaScript 

Text Books/Reference Books:

                                                              
                                                                          

        
Course Assessment Pa�ern: 

DMSN221: Web Technologies Lab
Credits: 1
LTP 200

                                                                          
Course Descrip�on: 

Course Outcomes (CO):

CO1:
CO2:
CO3:
CO4:

List of Prac�cal
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DMSN202: Web Analy�cs
Credits: 4
LTP 400

                                                                          
Course Descrip�on: 

Course Outcomes (CO):

CO1:

CO2:

CO3:
CO4:

Course Content 
                                                                             Unit I
Introduc�on to Web Analy�cs: 

                                                                             Unit II 

On-Site Web Analy�cs: 

                                                                            Unit III 

Web analy�cs at e-Business scale: 

Lab Course Evalua�on Pa�ern: 
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Unit IV

Predic�ve and Descrip�ve Modeling: - Classifica�on: 

Recommended Books / Suggested Readings:

                                                                            

                                               DMSN203: Digital Design with Photoshop
                                                                          Credits : 3
                                                                            LTP 300

Course Descrip�on: 

Course Outcomes (CO):

CO1:
CO2:
CO3: 
CO4: 

  Unit I
Ge�ng to Know the Work Area:

Working with Selec�ons: 

                                                                           Unit II

Correc�ng and Enhancing Digital Photographs:

        
Course Assessment Pa�ern: 
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                                                                            Unit III

CorelDraw X5 Essen�als:

Ge�ng Started with CorelDraw X5:

                                   Unit IV

Working with Object Tools: 

Recommended Books / Suggested Readings:

    

        DMSN223: Digital Design with Photoshop Lab
Credits: 1
LTP 200

                                                                          
Course Descrip�on: 

Course Outcomes (CO):

CO1:
CO2:
CO3:
CO4:

List of Prac�cal:

        
Course Assessment Pa�ern: 
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DMSN204: SEO Founda�on 
Credits: 4
LTP 400

                                                                          
Course Descrip�on: 

Course Outcomes (CO):

CO1:
CO2:

CO3:

CO4:
Course Content 
                                                                             Unit I
Search-Engine Op�miza�on: 

                                                                             Unit II

Research and Analysis : 

On-Page SEO: 

OFF- Page SEO: 

Lab Course Evalua�on Pa�ern: 
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                                                      DMSN224: SEO Founda�on Lab
                                                                          Credits : 1
                                                                            LTP 002

Course Descrip�on: 

Course Outcomes (CO):

CO1:
CO2:

CO3: 

CO4: 

List of Prac�cal:

                                                                             Unit III

Search-Engine Op�miza�on: 

                                                                            Unit IV

Quality Score Op�miza�on: 

Recommended Books / Suggested Readings:

        
Course Assessment Pa�ern: 
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COM201: Business Communica�on
Credits: 2
LTP 200

                                                                          
Course Descrip�on: 

Course Outcomes (CO):

CO1:
CO2:
Course Content 
                                                                             Unit I
Theory of Communica�on: 

                                                                             Unit II

Nature and Style of sensible Wri�ng: 

                                                                             Unit III

Vocabulary Building: 

                                                                              Unit IV

Grammar:
Reference Book:

Recommended Books / Suggested Readings:
1. Exercises in Spoken English. Parts. I-III. CIEFL, Hyderabad. Oxford University Press

2. Study Wri�ng. Liz Hamp-Lyons and Ben Heasly, Cambridge University Press.2006.

Lab Course Evalua�on Pa�ern: 
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3. On Wri�ng Well. William Zinsser. Harper Resource Book. 2001

4. Prac�cal English Usage. Michael Swan. OUP. 1995.

COM221: Business Communica�on Lab
Credits: 1
LTP 002

                                                                          
Course Descrip�on: 

Course Outcomes (CO):

CO1:
CO2:
CO3:
CO4:
Course Content 
                                                                             Unit I
Listening Skills: 

                                                                             Unit II

Presenta�on Skills: 
                                                                             Unit III

Phonological Skills: 
    Unit IV

Speaking Skills: 

Recommended Books / Suggested Readings:

        
Course Assessment Pa�ern: 
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                                               HVPE101: Human Values & Professional Ethics
                                                                          Credits : 2
                                                                           LTP 200

Course Descrip�on: 

Course Outcomes (CO):

CO1:

CO2:

CO3: 

CO4: 

Course Content 
     Unit I

Introduc�on to Value Educa�on:

                                                                  Unit II

Harmony in the Human Being:

                                                                             Unit III

Harmony in the Family and Society: 

                                                            

        
Lab Assessment Evalua�on Pa�ern:  

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



                         
                                                                        

    

                                                         DMSN205: BUSINESS STATISTICS
                                                                          Credits : 3
                                                                            LTP 300

Course Descrip�on: 

Course Outcomes (CO):

CO1:

CO2:

CO3: 

CO4: 

                                                                             Unit I
Measures of Central Value:

                                                                             Unit II

Measures of Dispersion:

                                                                             Unit III

Karl Correla�on Analysis:

   Unit IV

Harmony in the Nature (Existence): 

Implica�ons of the Holis�c Understanding -a Look at Professional Ethics:

Recommended Books / Suggested Readings:

Suggested Books:

        
Course Assessment Pa�ern: 

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



Analysis of Time Series: 

                                                                             Unit IV

Index Numbers: 

Probability:

Recommended Books / Suggested Readings:

       

                                                          DMSN206: Excel Spreadsheets
                                                                          Credits : 3
                                                                           LTP : 3 0 0
                  

Course Descrip�on: 

Course Outcomes (CO):

CO1:
CO2:
CO3: 
CO4: 
Course Contents:
                                                                             Unit I
Manage Workbook Op�ons and Se�ngs: 

        
Course Assessment Pa�ern: 

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



                                                                            Unit II

Apply Custom Data Formats and Valida�on: 

                                                                            Unit III

Perform Opera�ons with Formulas and Func�ons:

                                                                            Unit IV

Create Charts and Objects:

Create Advanced Formulas: 

        
Course Assessment Pa�ern: 

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



                                       DMSN301: Principles of Computer Programming
                                                                          Credits : 4
                                                                           LTP : 3 1 0
                  

Course Descrip�on: 

Course Outcomes (CO):

CO1: 
CO2: 
CO3: 
CO4: 
CO5: 

Course Contents:
                                                                             Unit I
Introduc�on: 

Data Types & Input/Output:

Operators and Expressions:

                                                                            Unit II

Control Structures: 
Strings Fundamentals:  

Module: 

                                                                            Unit III

Func�ons: 

Classes & OOP:

                                                                            Unit IV

Excep�on Handling:

File Management in Python:

Recommended Books / Suggested Readings:

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



                                     DMSN321: Principles of Computer Programming Lab
                                                                          Credits : 2
                                                                           LTP : 004
                  

Course Descrip�on: 

Course Outcomes (CO):

CO1: 
CO2: 

CO3: 
CO4:
CO5: 
CO6: 

 List of Prac�cal:                                                                   

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



DMSN302: Database Management System
Credits: 4
 LTP 400

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:
CO2:
CO3:
CO4:
Course Content 
                                                                             Unit I
Basic Concepts: 

                                                                             Unit II

Database System Architecture:

                                                                             Unit III

En�ty-Rela�onship Model: 

                                                                            

                                                                            Unit IV

Rela�onal Data Model: 

                                       
Recommended Books / Suggested Readings:

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



DMSN322 : Database Management System Lab
Credits: 2
 LTP 004

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:
CO2:
CO3:
CO4:

List of Prac�cal:

                                                                       
                                                                            

DMSN303: Social Media Op�miza�on
Credits: 4
 LTP 400

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:

CO2:
CO3:
CO4:

Course Content 
                                                                             Unit I

                                                                             Unit II

                                                                             Unit III

                                                                            
BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



                                                                            Unit IV

                                       
Recommended Books / Suggested Readings:

DMSN304: Digital Campaign Design and Management
Credits: 4
 LTP 400

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1: 

CO2: 

CO3: 
CO4: 
Course Content 
                                                                             Unit I
Planning:

Web Presence: 

                                                                             Unit II

Social Media Setup: 

                                                                             Unit III

Social Media Management:

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



                                                                            Unit IV

                                       
Recommended Books / Suggested Readings:

DMSN305: E-Commerce and Payment Gateway
Credits: 3
 LTP 300

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:

 CO2: 
 CO3: 

CO4:
Course Content 
                                                                             Unit I
Electronic Commerce (E-Commerce): 

                                                                             Unit II

Security of E-Commerce Transac�ons: 

                                                                             Unit III

Electronic Payments: 

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



                                                                            Unit IV

                                       
Recommended Books / Suggested Readings:

DMSN306: Principles of Marke�ng
Credits: 3
 LTP 300

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:

CO2: 
CO3:

CO4

Course Content 
                                                                             Unit I

                                                                             Unit II

                                                                             Unit III

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



                                                                            Unit IV

                                       
Recommended Books / Suggested Readings:

DMSN401: Digital Media and Emerging Technologies 
Credits: 3
 LTP 300

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1: 
CO2: 
CO3:
CO4: 
Course Content 
                                                                             Unit I
Introduc�on: 

                                                                             Unit II

Digital Media Design: 

                                                                             Unit III

Digital Audience:

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



                                                                            Unit IV

                                       
Recommended Books / Suggested Readings:

DMSN402: Google AdWords and PPC Adver�sing 
Credits: 4
 LTP 400

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:
CO2
CO3:
CO4:
Course Content 
                                                                             Unit I

                                                                             Unit II

                                                                             Unit III

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



                                                                            Unit IV

                                       
Recommended Books / Suggested Readings:

DMSN422: Google AdWords and PPC Adver�sing Lab 
Credits: 2
 LTP 004

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:
CO2: 
CO3:
CO4: 

List of Prac�cal:

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



DMSN403: Content Wri�ng
Credits: 4
 LTP 310

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:

CO2:
CO3: 
CO4: 
Course Content 
                                                                             Unit I

                                                                             Unit II

                                                                        

                                                                             Unit III

                                                                             Unit IV

Plagiarism laws in Content Wri�ng:

Recommended Books / Suggested Readings:

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



DMSN423: Content Wri�ng Lab
Credits: 2
 LTP 004

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:
CO2: 
CO3:
CO4:

List of Prac�cal:

              

DMSN404: Basic Mathema�cs
Credits: 3
 LTP 300

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:
CO2:
CO3:

CO4:

Course Content 
                                                                             Unit I
Set theory:

                                                                             Unit II

Complex Numbers:

                                                                             Unit III

Matrices and Determinants:

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



   Unit IV

Probability: 

                                       
Recommended Books / Suggested Readings:

GWE101: Gender Equality and Women Empowerment
Credits: 2
 LTP 200

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1: 
CO2: 
CO3: 

CO4:

Course Content 
                                                                             Unit I

                                                                             Unit II

                                                                             Unit III

Basic concepts of Gender and Society:

                                                                             Unit IV

    Unit V

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



   Unit VI

Preven�on of SexualHarassment: 

                                       
Recommended Books / Suggested Readings:

DMSN406: Technical Wri�ng 
Credits: 3
 LTP 300

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:
CO2:
CO3:
CO4: 
Course Content 
                                                                             Unit I

                                                                             Unit II

Le�ers: 

                                                                             Unit III

Media Related Wri�ng: 

                                                                             Unit IV

Report Wri�ng:

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



Recommended Books / Suggested Readings:

DMSN407: Crea�ve Wri�ng
Credits: 3
 LTP 300

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:

CO2: 
CO3:
CO4: 

Course Content 
                                                                             Unit I
Fundamentals of Crea�ve Wri�ng:

                                                                             Unit II

Elements of Crea�ve Wri�ng: 

                                                                             Unit III

Tradi�onal Forms of Crea�ve Wri�ng:

                                                                             Unit IV

New Trends in Crea�ve Wri�ng: 

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



Recommended Books / Suggested Readings:

SEMESTER V
DMSN501: E-Mail Marke�ng

Credits: 4
 LTP 400

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:
CO2:
CO3:
CO4:
Course Content 
                                                                             Unit I

                                                                             Unit II

                                                                             Unit III

                                                                             Unit IV

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



Recommended Books / Suggested Readings:

DMSN521: E-Mail Marke�ng Lab
Credits: 2
 LTP 004

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1: 
CO2:
CO3: 
CO4:

List of Prac�cal:

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



DMSN502: Display Marke�ng
Credits: 4
 LTP 400

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:
CO2:
CO3:
CO4:
Course Content 
                                                                             Unit I
Introduc�on:

                                                                             Unit II

Create Your Ads: 

                                                                             Unit III

YouTube Display Ads:

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



                                                                             Unit IV

Refine & Op�miza�on:

Recommended Books / Suggested Readings:

DMSN522: Display Adver�sing Lab
Credits: 2
 LTP 004

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1: 
CO2:
CO3:
CO4:

List of Prac�cal:

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



DMSN503: Affiliate Marke�ng
Credits: 4
 LTP 400

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1: 
CO2: 
CO3:
CO4:
Course Content 
                                                                             Unit I

                                                                             Unit II

                                                                             Unit III

      Unit IV

Recommended Books / Suggested Readings:

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



DMSN523: Affiliate Marke�ng Lab
Credits: 2
 LTP 004

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:
CO2: 
CO3:
CO4: 

List of Prac�cal:

DMSN504: LinkedIn And Twi�er Marke�ng
Credits: 4
 LTP 400

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:

CO2: 
CO3:
CO4:
Course Content 
                                                                             Unit I

                                                                             Unit II

                                                                             Unit III

                                                                             Unit IV

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



Recommended Books / Suggested Readings: DMSN524: LinkedIn And Twi�er Marke�ng Lab
Credits: 4
 LTP 400

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

List of Prac�cal:

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



DMSN505: App store op�miza�on
Credits: 4
 LTP 400

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:
CO2:
CO3: 
CO4:

Course Content 
                                                                             Unit I
Introduc�on to app store op�miza�on (ASO)

                                                                             Unit II

                                                                             Unit III

                                                                             Unit IV

App store op�miza�on tools: 

Recommended Books / Suggested Readings:

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



DMSN505: App store op�miza�on Lab
Credits: 4
 LTP 400

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:
CO2:
CO3:

List of Prac�cal:

DMSN506: Content Management System
Credits: 4
 LTP 310

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:
CO2: 
CO3:
CO4:
Course Content 
                                                                             Unit I

                                                                             Unit II

                                                                             Unit III

                                                                             Unit IV

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



Recommended Books / Suggested Readings:

        
Course Assessment Pa�ern: 

DMSN526: Content Management System Lab
Credits: 2
 LTP 004

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:
CO2:
CO3:
CO4:
List of Prac�cal:

        
Course Assessment Pa�ern: 

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



DMSN507: Marke�ng Management
Credits: 3
 LTP 300

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:

CO2: 
CO3:

CO4:

Course Content 
                                                                             Unit I
Marke�ng:

                                                                             Unit II

Market segmenta�on: 

                                                                             Unit III

Product decisions: 

                                                                             Unit IV

Delivering and Promo�ng Product: 

Recommended Books / Suggested Readings:

        
Course Assessment Pa�ern: 

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



DMSN508: Consumer Behavior and Market Research
Credits: 3
 LTP 300

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:
CO2: 
CO3:
Co4:

Course Content 
                                                                             Unit I
Consumer behavior: 

                                                                             Unit II

Factors affec�ng Consumer Behaviour: 

                                                                             Unit III

     Unit IV

Market Research: 

Recommended Books / Suggested Readings:

        
Course Assessment Pa�ern: 

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



BDSM560: Industrial Training
Credits: 3

                                        
Course Descrip�on: 

Course Outcomes (CO)

CO1:
CO2: 
CO3:

CO4:

Course Contents:

General Instruc�ons:

                                                                            

Main Components of a Report:

Typing Instruc�ons for Summer Training Report:
Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Internal/External Evalua�on:

DMSN550: Minor Project
Credits: 3
LTP 004

                                        
Course Descrip�on: 

Course Outcomes (CO)

CO1:
CO2: 
CO3:

CO4:

Guidelines for Minor Project

General Instruc�ons:

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



Evalua�on of Minor Project:
External Evalua�on:

Internal Evalua�on: 

 DMSN601: PHP and MySQL
Credits: 2
 LTP 200

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:
CO2: 
CO3:
CO4:
Course Content 
                                                                             Unit I
Introducing PHP:

                                                                             Unit II

PHP condi�onal events and Loop:

PHP Func�ons: 

                                                                             Unit III

Working with Arrays:

String Manipula�on:

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



                                                                             Unit IV

Tables and Database in PHP:

Recommended Books / Suggested Readings:

        
Course Assessment Pa�ern: 

 DMSN601: PHP and MySQL Lab
Credits: 1
 LTP 002

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:
CO2: 
CO3:
CO4:

Lab Exercises:

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



Lab Course Evalua�on Pa�ern: 

DMSN602: Advanced Web Design and Development
Credits: 2
 LTP 200

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:
CO2: 
CO3:
CO4:
CO5:
Course Content 
                                                                             Unit I
Introduc�on to Web Designing: 

AJAX: AJAX: 

                                                                             Unit II

PHP: I

JQUERY: 
                                                                             Unit III

Database Connec�vity: 

JSP and SERVLETS: 

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



Unit IV

Web Servers and Web Frameworks: 

Recommended Books / Suggested Readings:

                                                                                   
Course Assessment Pa�ern: 

DMSN622: Advanced Web Design and Development Lab
Credits: 1
 LTP 002

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:
CO2: 
CO3:
CO4:
CO5:

List of Prac�cal:

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



Lab Course Evalua�on Pa�ern: 
DMSN603: Social Media Analy�cs

Credits: 4
 LTP 310

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:
CO2: 
CO3:
CO4:
Course Content 
                                                                             Unit I
Introduc�on to Social Media Analy�cs (SMA): 

                                                                             Unit II

Network fundamentals and models:

                                                                             Unit III

Making connec�ons

Web analy�cs tools and techniques: 

     Unit IV

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



Recommended Books / Suggested Readings:

        
Course Assessment Pa�ern: 

DMSN623: Social Media Analy�cs Lab
Credits: 2
 LTP 004

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:
CO2: 
CO3:
CO4:
List of Prac�cal:
Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ
        
Course Assessment Pa�ern: 

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



   DMSN604: Search Engine Management
Credits: 4
 LTP 310

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:

CO2: 
Co3:

Co4:

Course Content 
                                                                             Unit I
SEM: 

                                                                             Unit II

                                                                             Unit III

On-Page SEO: 

                       Unit IV

Adding �tle Off-Page SEO: 

Recommended Books / Suggested Readings:

        
Course Assessment Pa�ern: 

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



DMSN624: Search Engine Management Lab
Credits: 4
 LTP 310

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:

CO2: 
CO3:

CO4:

List of Prac�cal:

Lab Course Evalua�on Pa�ern: 

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



   DMSN605: Data Mining 
Credits: 4
 LTP 310

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:
CO2: 
CO3:
CO4:
Course Content 
                                                                             Unit I
Introduc�on:

                                                                             Unit II

Data Warehouse and OLAP technology:

                                                                             Unit III

Associa�on   Pa�ern   Mining:

    Unit IV

Mining Complex Data:

Recommended Books / Suggested Readings:

        
Course Assessment Pa�ern: 

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



DMSN625: Data Mining Lab
Credits: 2
 LTP 004

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:
CO2: 
CO3:
CO4:

List of Prac�cal:

Note:

Lab Course Evalua�on Pa�ern: 

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



   DMSN606: Data Visualiza�on with Tableau
Credits: 4
 LTP 310

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:
CO2: 
Co3:
CO4:
Course Content 
                                                                             Unit I
Introduc�on:

                                                                             Unit II

Data Warehouse and OLAP technology:

                                                                             Unit III

Associa�on   Pa�ern   Mining:

    Unit IV

Mining Complex Data:

Recommended Books / Suggested Readings:

        
Course Assessment Pa�ern: 

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



   DMSN606: Data Visualiza�on with Tableau Lab
Credits: 2
 LTP 004

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:
CO2: 
CO3:
CO4:

List of Prac�cal:
1. Introduc�on to Tableau: 

2. Common charts: 

3. Transform the data:  

4. Interac�ons:  

5. Data Storytelling:  

                                                                     

Lab Course Evalua�on Pa�ern: 

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



   DMSN650: Major Project
Credits: 3
 LTP 006

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:
CO2: 
CO3:

CO4:
Guidelines for Major Project

Planning the Project: 

                                                                     

1. Selec�on of project work: Project work could be of 3 types: 
a)  Developing solu�on for a real-life problem: 

b) Innova�ve Product development: 

c) Research level project: 

Typing Instruc�ons for Major Project Report:
Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Ÿ

Evalua�on of Major Project:
External Evalua�on:
External Evalua�on:

Internal Evalua�on: 

The whole text should be jus�fied.
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BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



   DMSN701: Digital Presence and Viral Marke�ng
Credits: 4
 LTP 310

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:
CO2: 
CO3:
CO4:
Course Content 
                                                                             Unit I
Viral Marke�ng:  

                                                                             Unit II

Strategies of viral marke�ng: 

                                                                             Unit III

Compe��ve advantage: 

    Unit IV

Digital Customer: 

Recommended Books / Suggested Readings:

        
Course Assessment Pa�ern: 

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



   DMSN702: Data Analysis and Visualiza�on
Credits: 4
 LTP 310

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:

CO2: 
CO3:

CO4:

Course Content 
                                                                             Unit I

 

                                                                             Unit II

                                                                             Unit III

    Unit IV

Recommended Books / Suggested Readings:

        
Course Assessment Pa�ern: 

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



   DMSN722: Data Analysis and Visualiza�on
Credits: 2
LTP 004

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:

CO2: 
CO3:
CO4:

List of Prac�cal:

Lab Course Evalua�on Pa�ern: 

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)



   DMSN702: Data Analysis and Visualiza�on
Credits: 4
 LTP 310

                                                                          
Course Descrip�on: 

Course Outcomes (CO)

CO1:
CO2: 
CO3:
CO4:
Course Content 
                                                                             Unit I

                                                                             Unit II

                                                                             Unit III

Unit IV

Recommended Books / Suggested Readings:

        
Course Assessment Pa�ern: 

BACHELOR OF DIGITAL MARKETING AND SOCIAL NETWORKS (BDMSN)
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